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The Project and Objectives
The Target Audience
Personality and Perception
Communication Strategies
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Planning

Budget

Schedules

Team

Work areas

User testing planning

02. CONTENT. STRUCTURE, AND VISUAL DESIGN
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02A. INFORMATION ARCHITECTURE
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Content

Content audit
Content frameworke
Content inventory
Content delivery plan

slot content to |

mental model v

User Tasks Analysis

User research
Data analysis

Mental model/personas

Site Structure

Global strategy

Bottom up architecture
Content attributes
Strict categorization
Prioritize content
Logical Llabeling
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Top down architecture
Mental model groups
Conceptual groups

Converge top down/bottom up

User testing - card sorting
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Page view
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Navigation

Labeling

Interaction Design for

key user tasks

User testing D

02B. VISUAL DESIGN

Creation

Review creative brief
Visual concepts

Create design
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Present design

Hand off
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Create materials
Compile materials

Prototyping

Create HTML protosite
Incorporate all iterations
Test functionality

User test
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Prepping
Setting file structure
Slicing and optmizing

Light scripting
HTML Templates

3 Graphic Templates
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