Creative Process
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You need to understand the problem in order to
solve it.

What is its function?

What is it's purpose?

What is it's role within a greater plan?

Who is the audience it is being created for?
Where will it be seen and for how long?
What spirit should be conveyed?

What is unique about the company, product,
or service/

Creative designers find the process as interesting as the design solution.
Some designers just make things look good. Thats not enough to qualify

as creative -- it must have a concept.

determine design criteria

Budget, time and usage.
Asset and material availability, team capabilities,
additional personal, and schedules, and downloading time

if a web product.
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"It is important to keep in mind that in graphic design, problem-solving and
creativity occur simultaneously. If graphic design does not solve a problem, then
it is simply self-indulgence -- a kind of pointless talking to one's self."

- Martin Halloway

do research

Essential and pertinent information.
Location photographs and visuals.
Historical, cultural, and contemporary
information.

4 ' create a concept
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The solution to the problem. The underlying
logic behind the piece. The reasoning behind

everything that you will do.

The idea must then be developed using all the
tools you have acquired before hand.

B ' design (put it all together)

1 rough
- sketches
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=) 4 production

Clark MacLeod



